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	Subject
	IGCSE BUSINESS STUDIES

	Year Group
	10

	Text Book Title(s) – if applicable
	Cambridge IGCSE Business Studies (Fourth Edition)

	Text Book ISBN
	9781444176582

	Lessons per week (45 minutes)
	4 Lessons




	Week
	Unit Title
	Learning Objectives
	Key Dates

	1
	Unit 1 Understanding Business Activity
Chapter 1 Business Activity
	Demonstrate an understanding of the concept and purpose of economic activity, its development and the use of specialisation. Recognizing the functions of different sectors in economy
	

	2
	Chapter 1 Business Activity
	Describe and explain the purpose of business activity and the concept of added value.
	

	3
	Chapter 2
Classification of Business
	Differentiate between primary, secondary and tertiary production. Identifying the importance of these sector in between different countries
	

	4
	Chapter 2
Classification of Business
	To be able to show the differences between private and public sector businesses in a mixed economy. 
	

	5
	Chapter 3 
Enterprise, business growth and size
	Identify Importance of Enterprise and the role of an Entrepreneur . To understand the expansion and measuring the size of business. 
	Progress Report

	6
	Chapter 3
Enterprise, business growth and size
	To understand the importance of a business plan. Give reasons why some businesses remain small and why some businesses fail. 
	Mentor Meetings

	7
	Chapter 4
Types of business organization
	Understanding the main forms of business orgranisation in the private and public sectors. Compare and contrast different forms of organisation. 
	

	8
	Chapter 4
Types of business organization 
	Appropriateness of different forms of business organization in different circumstances. The features of business organizations 
	

	Mid-Term Break
	

	9
	Chapter 5
Business objectives and stakeholder objectives
	The need and importance of business objectives in different sectors of economy. Understanding different factors that influence business objectives.
	

	10
	Chapter 5
Business objectives and stakeholder objectives
	Recognizing stakeholder groups their objectives, interest and conflict between objectives.
	

	11
	Unit 2 People in Business
Chapter 6
Motivating Workers
	Why people work and motivation theories.  The importance of well motivated employees. Understanding different financial and non financial rewards
	

	12
	Chapter 6
Motivating Workers
	To identify the need of motivational methods in business. To select different methods to increase job satisfaction for particular types of work. 
	Term Report

	13
	Chapter 7
Organisation and management 
	To draw , interpret and understand simple organisational charts. What is meant by heirarchial structure, span of control, chain of command and delegation
	SPT Conference

	14
	Chapter 7
Organization and management 
	Roles, responsibilities and interrelationships between people in organizations. To understand the role of management and different kinds of leadership style they use. 
	

	15
	Chapter 8
Recruitment, selection and training of workers
	Understand the role of the Human Resource Department. Different stages of recruitment and selection process. Importance of training and different types of training. 
	

	Winter Holiday
	

	16
	Chapter 8
Recruitment, selection and training of workers
	Understanding the reasons for reducing the size of the workforce. Recommend and justify which workers to recruit/make redundant. Why governments pass laws to protect employees. 
	

	17
	Chapter 9
Internal and external communication
	Importance of effective communication of business. Understand the difference between internal and external , formal and informal communication.
	

	18
	Chapter 9
Internal and external communication
	Identify the different methods of communication. The barriers to effective communication and how they can be overcome by businesses.
	

	19
	Unit 3
Marketing
Chapter 10
Marketing, competition and the customer
	Describe the role of marketing. Give reasons for market change in terms of consumer spending and competition and how businesses respond to these changes.
	

	20
	Chapter 10
Marketing, competition and the customer
	The difference between mass and niche marketing. Recommend and justify appropriate methods of segmentation in given scenarios.
	

	Mid-Term Break
	

	21
	Chapter 11
Market Research
	The importance of market research.  How to conduct market research - primary or secondary.
	

	22
	Chapter 11
Market Research
	Evaluate the accuracy of data gathered during market research. Presentation and use of market research results.
	

	23
	Chapter 12
The marketing mix; product
	Identify the four elements of the marketing mix. Role of product decisions in the marketing mix. The costs and benefits of developing new products.
	

	24
	Chapter 12
The marketing mix; product
	The role of packaging. The product life cycle- Stages of product life cycle can influence marketing decisions.
	

	25
	Chapter 13
The marketing mix;  Price
	The role of pricing decisions in the marketing mix. The different methods of pricing a business can use and their benefits and limitations.
	Progress Report

	Novruz Holiday
	

	26
	Chapter 13
The marketing mix; Price
	Differentiate between price-elastic demand and price- inelastic demand. The importance of price elasticity of demand in pricing decisions.
	SPT Conference

	27
	Chapter 14
The marketing mix; promotion and technology in marketing
	The aims and role of promotion decisions in the marketing mix. Identify different forms of promotion and how they influence sales.
	

	28
	Chapter 14
The marketing mix; promotion and technology in marketing
	When to use different forms of promotion. The importance of the marketing budget in making promotion decisions. How technology influences the marketing mix. 
	

	29
	Chapter 15
The marketing mix; 
Place

	The role of place decisions in the marketing mix. The advantages and disadvantages of distribution channels. What is meant by e-commerce and the threats and opportunities it offers to businesses and consumers. 
	

	30
	Chapter 16
Marketing Strategy 
	Marketing Strategies and how to develop an appropriate marketing strategy in given circumstances. The nature and impact of legal controls related to marketing. 
	

	31
	Revision Checklist
	Revision Checklist
	

	32
	
	Exam Week
	End of Year Exam

	33
	
	Exam Week
	End of Year Exam

	Ramadan Holiday & Republic Day
	

	34
	Unit 4
Operation Management
Chapter 17
Production of goods and services
	Differentiate between production and productivity. Identify the benefits of increasing productivity. 
	Final Grades

	35
	Chapter 17
Production of goods and services
	Give reasons why businesses hold inventories. To identify and explain ways of implementing lean production,
	

	36
	Chapter 17
Production of goods and services
	To identify and explain the method of production used in a given situation 
	

	37
	Chapter 17
Production of goods and services
	Determining the factors affecting which method of production to use. How technology has changed production methods.
	Final Report

	Summer Holiday
	




